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Shifting your 
mindset from 
writer-artist to 
writer-marketer

1

Understanding 
your writing as a 
business

2

Looking at your 
book as a product

3



§Love to write.
§Writing is personally fulfilling.
§Have something to say.
§Want to make a difference.

AND THERE IS NOTHING 
WRONG WITH THESE THINGS!



§But that didn’t sell 
books



§Non-fiction
§Essays
§Short Stories
§Literary Magazine



If I just put 
enough stuff 
out there, it 

will get 
noticed.

MYTH





Specific

Measurable

Achievable

Relevant

Time-Based



§Write with sustainability.
§Have something to sell.
§Want to make writing profitable.





§You have customers (readers)
§You have products (books)
§Your book is a product.



Or … how do I actually sell these books?



• Define your product
• Meet a current need
• Ensure Access



GENRE COVER



§Can’t be too small …
§Can’t be too big …
§Has to be juuuust right.







Be different, and 
you’ll stand out

IN ALL THE 
WRONG WAYS

MYTH



MARKET 
RESEARCH BLURB







Distribution Advertising Keywords Categories





§AMS (Amazon Marketing)
§FACEBOOK
§BOOKBUB





• bklnk.com
• KDP Support



Specific

Measurable

Achievable

Relevant

Time-based

Oct. 2016-Feb. 2023



YOU DON’T 
HAVE TO 

HATE WHAT 
YOU WRITE



BRINGING IT ALL 
TOGTHER

üShifting your mindset 
from writer-artist to 
writer-marketer

üUnderstanding your 
writing as a business

üLooking at your book 
as a product



PDF RESOURCES



§Easy questions preferred

§Answers not guaranteed

WWW.CRAIGAHART.COM


